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2013 U.S. Automative Emerging Technologies StudyS™

Fully- and semi-autonomous driving is still
a relatively new concept. While interest has
risen slightly since last year, overall
acceptance has room to grow. Drivers
interested in fully- or semi-autonomous
driving features want to have the latest
technaology, with the safety benefit being an
added baonus. However, consumers still want
the respaonsibility of driving their own vehicle
until these technologies fully gain consumer
confidence and trust.
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Interest in Semi-Autonomous Features on the Rise
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Interest in Autonomous Features by Gender

60% Men

Women

ow-speed
Collision
Avoidance
System

“The (car] has park A
assist which shows
the sides and the
rear - which is
what completely
sold my wife since
she is not so great
at parking in tight 20%
parking spots.”

40%

Emergency
Braking &
Automatic Steering
Park Assist ~ System
Traffic Jam ~ System

Speed Limit Assist
0,
10% - Autonomous  pggist System

Driving System
0% Mode

30%

Verbatims are from research conducted by J.D. Power’s
Consumer Insight and Strategy Group
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